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“In a certain village of La Mancha, the name whereof I purposely 
omit…”

This was the beginning of the great world best seller Miguel de 

Cervantes book, “Don Quijote de la Mancha”





SOME FIGURES

• Extension: 285 km2
• Population: 75.081 inhabitants
• University of Castilla-La Mancha: 11.000 

students.
• Economie: : more than 3.813 companies 

(81% of the companies belong to the 
service sector).



STRAIGHTS CONECTIONS FROM CIUDAD REAL

THROUGH HIG SPEED LINES
Mix HS Lines / 
conventional

Cordoba Zaragoza Alicante Madrid León

Sevilla Lerida Valencia Valladolid Palencia

Cádiz Tarragona Cuenca Oviedo

Huelva Barcelona Gijon

Granada Madrid

Málaga

• CIUDAD REAL – MADRID 50 minutes.

• CIUDAD REAL – CORDOBA 60 minutes.

• CIUDAD REAL – SEVILLA 1 h.y 50 minutes.





















MANAGEMENT

Created in August 2003, as an autonomous municipal

organism, linked to the City Council of Ciudad Real

Our objective: the promotion of the socioeconomic

development of Ciudad Real - improvement of training,

professional insertion, economic promotion, touristic

promotion and the support of the commerce and businesses

of the city.

Municipal Institute for Economic Promotion, Training and 

Employment



Department of Economic Development, Tourism and Culture

Impefe: Employment, Training, Economic Development, Commerce, Tourism

Employment department. Helping people to look for new opportunities. Helping companies find candidates.

Training department. Solutions for unemployed people and companies.

Start-Ups assessment Service. Informing and supporting in legal requirements, business plan, etc.

Project area: looking for new projects: Europe, National, Regional, and others.

Promotion of the tourism. Several activities to improve the local economic developement promoting the tourism in

three main areas: CULTURAL TOURISM, GASTRONOMIC TOURISM AND DESTINATION OF CONGRESS AND EVENTS.

WORKING AREAS



BRANDING



EXPECTATION ABOUT THE PROJECT

Increase place branding and marketing competences

Learn about best pratices in place branding in other european cities.

Improve place branding strategies in Ciudad Real and create some news.

Make Ciudad Real more attractive not only for tourist but also for citizens.
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